
Text Mining for Managers and Marketing Teams 

 

Course Overview 

This course provides comprehensive training on text mining techniques for managers and 

marketing teams. Participants will learn how to leverage text mining tools and techniques 

to extract valuable insights from large volumes of textual data, enabling them to make 

informed decisions and enhance their marketing strategies.  

Delivery Mode: Face-to-face hands-on training with practical exercises using real-world 

text data. 

Assessment Mode: Practical exercises in each lesson and module. 

Course Objectives: 

The course aims to achieve the following objectives: 

 Develop proficiency in utilizing text mining tools for decision-making in managerial 

and marketing contexts. 

 Understand the principles and best practices of text mining and its application in 

business. 

 Learn to effectively preprocess and clean text data to ensure accurate analysis. 

 Gain expertise in applying text mining techniques such as sentiment analysis, topic 

extraction, and text classification. 

 Utilize text mining tools for competitive intelligence and market trend analysis. 

 Apply text mining techniques to identify customer sentiments, preferences, and 

opinions. 

 Use visualization and reporting tools to present text mining results in a clear and 

actionable manner. 

Target Audience: 

• Managers and decision-makers in various industries who want to leverage text mining 

for data-driven decision-making. 

• Marketing professionals involved in market research, customer insights, and campaign 

optimization. 

• Business analysts and data scientists interested in enhancing their text mining skills. 

• Individuals seeking practical exposure to text mining tools and techniques for business 

applications. 

  



 

Learning Outcomes: 

Upon completion of the training, participants will gain the following skills: 

1) Proficiency in utilizing text mining tools for decision-making and marketing strategies. 

2) Ability to preprocess and clean text data for accurate analysis. 

3) Application of sentiment analysis to understand customer sentiments and opinions. 

4) Use of topic extraction to identify key themes and trends in textual data. 

5) Text classification techniques for organizing and categorizing text data. 

6) Utilization of text mining for competitive intelligence and market trend analysis. 

7) Presentation of text mining results through visualization and reporting tools. 

Training Software: 

• Word Cloud Generation: 1) Wordle, 2) WordClouds.com, 3) Tableau, 4) Epi Info, 5) R 

Studio 

• Text Mining: 1) NVivo 2) Atlas.ti 3) RapidMiner 4) Python Libraries 

 

Fee: 800,000/= UGX 

Study Modules: 

1) Introduction to Text Mining for Marketing 

• Overview of text mining and its importance in marketing decision making. 

• Key applications and benefits of text mining in marketing strategies. 

2) Data Preprocessing and Cleaning for Text Mining 

• Techniques for cleaning and preprocessing textual data for effective analysis. 

• Handling common challenges, such as noise, stopwords, and data normalization. 

3) Sentiment Analysis for Customer Insights 

• Understanding sentiment analysis and its role in gauging customer perceptions. 

• Analyzing sentiment from customer reviews, social media data, and surveys. 

4) Topic Modeling for Market Trends and Customer Segmentation 

• Utilizing topic modeling techniques to identify key themes and trends in textual data. 

• Word cloud 

• Applying topic modeling for customer segmentation and market trend analysis. 

5) Relationship Extraction for Customer Feedback and Influencer Analysis 

• Extracting relationships and connections between entities in textual data. 

• Analyzing customer feedback and identifying key influencers in social media data. 

6) Text Mining Tools and Software 

• Introduction to NVivo and RapidMiner for text mining and analysis. 

• Hands-on exercises using text mining software to analyze marketing data. 

7) Data Visualization for Effective Communication 

• Utilizing data visualization techniques to present text mining findings. 

• Creating visualizations such as word clouds, concept maps, and network diagrams. 



8) Interpretation and Application of Text Mining Findings 

• Interpreting text mining results to derive actionable insights for marketing strategies. 

• Applying text mining findings to enhance customer targeting, campaign optimization, 

and market positioning. 


